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FROM:  Erika Shook, Community Development Director 
   
DATE:  November 21, 2013 
 
SUBJECT: Public Comments on the Economic Development Plan 
 

 
 
Attached to this staff report you will find all written/emailed materials submitted regarding the 
Draft Strategic Plan for Economic Development. 
 
The following is a summary of ideas brought forward in the written comments:  
 

• Tourism marketing, storefront arts and storefront improvement are important to 
creating a vibrant downtown which will attract seniors and a senior community and 
should be included.  

• Enumclaw should consider branding itself as a base camp for recreational activities with 
the goal of attracting people to the City – spend time here, and not just a place to gas 
up, buy a few food items and keep going.  

• The Arts, a significant draw for tourism, needs to have a place in our economic plan 
• Create an electronic reader board located at the intersection of SR 410 to advertise local 

events. 
• Apply for grants for Music in the Park, murals and public art projects 
• Create and adopt a strategic plan for creation and construction of a future performing 

arts center 
• Continue/increase funding for Arts Alive and Arts and City Art and Culture Department 
• Create a funding mechanism for arts and performing arts here in the City or adjacent 

area 
• Request grants and re-grant/disperse them for arts and performing arts in the City 
• Build a concert hall and arts center 



• Build a covered pavilion Downtown for events 
• The right promotional effort coupled with wise incentives may cause small 

manufacturing firms to relocate here.  
• Partner with GRCC to bring a trade school to Enumclaw 
• I like the idea of a Buy Local campaign  
• A Tourism Marketing campaign should include email, newspaper, radio, tv internet, 

billboards etc… 
• A variety of comments are found in the Patch blog related to retail, big box stores (Fred 

Meyer preferred, not Walmart) and the type of retail stores people would like to see, 
including an expanded True Value, a men’s clothing store, hobby store, sporting goods, 
household goods and kitchen store.  

 
Below are the verbal comments that we received from the various groups that we presented 
to:  
 
Rotary - October 10, 2013 

• Need for a hotel/quality accommodations 
• Past experience with Downtown partnership and willingness to help with new efforts. 

 
Downtown Merchants –October 15, 2013 

• The group has been discussing the possibility of electronic reader boards along SR 410 – 
at Cole and SR 410 and Expo Center area that would allow for advertising along SR 410. 
Purpose of the signs weren’t entirely clear as to whether they would be for advertising 
community events or for individual businesses.  They have provided their estimates to 
Rotary. 

• A downtown event pavilion would help festivals and markets to happen all year long 
• Downtown has been left out of the strategies: storefront improvements, artists in empty 

storefronts and similar projects are important and should be considered 
• Day trip tourism has potential- targeted marketing to Seattle/Tacoma areas to attract 

day trippers 
• Downtown merchants should be connected to Expo events – allow them to distribute 

brochures at Expo events. Brochure with businesses and maps could be handed out 
• TV mounted at Expo ticket booths could show a video advertising experiences in 

Enumclaw to draw young Expo event attendees to shop/play in Enumclaw 
• What are the roles and responsibilities – who will keep this effort going?  Will there be a 

permanent economic development committee or staff person to keep this going? 
• Promote Downtown as having unique shops 

 
Chamber of Commerce – October 29, 2013 

• Maybe Chinook Pass should be open year round 
• Geographic  location is an asset to some businesses 



• Educated people want arts and cultural activities such as music theater and artistic 
activities, the plan should address this need. Would like to see presentation to arts and 
cultural groups.  

• Tourism is important – a tourist is someone who might move here, spend time and 
money here.  Roger Brooks report (Destination Development Inc) provided good 
information about branding and theme, important to identify niche and have a critical 
mass of commerce/shops to attract tourists 

• We need active people to live here 
• We need a publicist for Enumclaw 
• Branding and publicity could be around quality of life, country living, tourism 
• Families follow jobs, need jobs to attract families 
• Retired people attracted by outdoor recreation 

 
Downtown Arts Group – November 14, 2013 

• Dream is to have Downtown be a place with all kinds of fun activities going on, concerts, 
art shows wine walk – there should always be something to do. 

• Supporting arts and culture is a way to make Enumclaw a tourist destination and a way 
to attract educated residents.  Should be included in the plan. 

• We need to have interesting arts and cultural activities happening to be able to attract a 
people, including a senior community here.  

• Enumclaw should be a destination with arts and entertainment, Interesting shops and 
restaurants.  

• Arts and culture attract tourists 
• Arts help stimulate the economy 
• Covered pavilion over the downtown parking lot would help downtown activities and 

events  
• Need a reader board on SR 410 to direct people downtown and to let them know what 

kind of activities are going on, increase tourist visits. 
• Would like to see more murals 
• Town is getting dirty, and there are empty storefronts 
• There are no shops for men, we need some shops that would attract men 
• Need more signage on SR 164 and SR 169 to let people know what is here 
• We need more doctors – hospital seems to be empty 
• Subsidize or make it cheaper to have performances – Expo and Danish hall to are too 

expensive. Would like to set up open mic nights, concerts etc…,but can’t afford rental 
fees. Currently band members are paying to perform.  

• Arts Alive or Expo could become an arts incubator or art Center with classes and studio 
space as a way to promote arts and culture and to expand tourism.  

• We need youth activities. Starfire soccer center is an example.  
• Sound publishing doesn’t publish press releases for free anymore, no free advertising for 

the arts 
• Why can’t we be like Renton and have buses deliver seniors to our local art and cultural 

events?  



• We need to market Enumclaw as a place to visit,  
• We want to have a great downtown with lots of activities 
• Arts and cultural events – music and entertainment contribute to the quality of life and 

attracts people – has been left out of the plan 
• Can we have tour buses that stop downtown on their way to Crystal Mountain and Mt 

Rainier? 
• We should have a Tourism Development Council 
• Storefront improvement program important 
• Need an Arts Endowment fund to subsidize performing arts  

 














































































































